Digitizing Automotive History
How the Society is Successfully Growing its Collection
Using this Proven Evolutionary Methodology
The Society is an IRS approved 501 c3 not for profit public charity
www.ahpsoc.org

Why Automotive History is Important
The history of the automobile and those who manufactured these vehicles is, to a great extent, the
history of this country and its impact on the world.
The Automobile Changed this Country: Mobility and the movement of people and goods shortened
communications and strengthened manufacturing – and was a key element in our nation’s growth and
power. It is still significant in all of our lives.
• Gave Mobility to People: The automobile greatly increased the mobility of our workforce and
allowed manufacturers to build facilities where resources were located. It gave people choices
unavailable prior to its inception.
• Changed Manufacturing Processes: In order to meet the demand for mobility, auto companies
developed efficient processes – that, in one case, allowed us to win WW II.
• Changed Life‐Styles: Living away from downtown, commuting to work, traveling for business,
enjoying vacations, and even just exploring this huge country, were all made possible by the
automobile.
• The Automobile is Us: Thus, the history of the automobile – and even the hobbies surrounding it ‐
are an essential part of our lives and important in our educational and evaluative process.
• Automobile Collecting, Documenting, and Restoring is Not Just a Hobby: Scientists, researchers,
educators, writers, and publishers want and need the primary source documentation that detail our
automotive history. Collecting and saving this information is an essential part of this Nation’s story.
The documents and records created by the manufacturers and automotive publishers are an essential
part of our history. Preserving and making them available is critical and necessary.
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How Historic Documents are Currently
Preserved & Made Available
•

•

•

•

Most of the documentary materials that assist us in the history of the automobile are kept in
paper, then stored in libraries, museums, and warehouses – or are even found in the hands of
private collectors.
This ancient practice has some serious faults:
– Paper deteriorates (most modern paper has at best a 100‐year life‐span),
– Handling damages it and contributes to its deterioration,
– Retrieval and reference is labor intensive, and
– Reference most often requires going to the location where it is stored or paying to have
a copy made.
Where is it – who has it? Aside from the issue of knowing where materials might be, the
chore of collecting, collating, and reviewing paper material for automotive writers,
researchers, educators, vehicle restorers, and/or enthusiasts is time consuming, labor
intensive ‐ and perhaps even impossible.
Cost, cost, and cost. The cost of paper records keeping has risen to the point that many
organizations are closing their doors or limiting access – especially where the collections are
large and significant. See next page . . .
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The Danger in Paper Preservation
•
•

Labor costs and storage costs for paper have escalated in the last 40 years to the point that it may
be impossible to maintain a paper storage facility and hire staff to retrieve materials for users.
This notification is more common than you may think.
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The Answer
If Paper Won’t Work – What Will? . . . . Digitization.
• What is Digitization?
–
–
–
–
–

–
–
–
–

Like microfilm, digitization creates a copy of the paper record.
Like microfilm, digital capture does reduce the image to save space and preclude damage due to
handling.
Unlike microfilm, the image is computer‐based and thus easily transportable – consider images
captured on your phone and sent to family members. There is no need for a physical plant.
Unlike microfilm, digital capture reproduces the image exactly as created, in size, color, and
originality.
Unlike microfilm, the image takes up a small amount of digital “geography”. For example, one
terabyte, now a common personal computer disc size, can contain 75 million page images, or
approximately 19 million documents.
Unlike microfilm, the creation and uploading processes can be “distributed” throughout the world,
allowing a vast labor source.
Unlike microfilm, documents are placed in “the cloud” for global access 24/7/365.
Unlike microfilm, a storing website becomes a digital “library” or “archive” and
Unlike microfilm, a powerful search engine can be imbedded in the website’s collection to deliver
instant search results – think Google on a smaller scale.

It’s Evolutionary, not Revolutionary. Digitization is just the next step in records preservation. It’s
the 21st Century solution – it’s the future, and the future is now.

5

The Issues Resolved
While digitization is the best solution few are trying this approach.
Why?
•
•

Roadblocks to change are: “Not Invented Here”, lack of technical resources and knowledge, apathy,
frustration, resistance to change, and startup costs.
The National Archives and Records Service encourages public and private archives & libraries to use
digitization of documents as a preservation solution. Click HERE to see this objective.

The cover of the 1957 Cadillac Brochure.
This document is digitized in full scale and is available for download on the Society’s website.

While others are debating, stalling, and disparaging the process, the Automotive History Preservation
Society has a working, successful digital Library.
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Who We Are
The Automotive History Preservation Society is an IRS 501 c3 not‐for‐profit public charity.
• We operate the web‐based Eric White Digital Documents Library where we acquire, scan,
clean, and store digitized historical automotive documents – available 24/7/365 globally.
• The Library is a sought‐after resource by:
–
–
–
–

•
•
•
•
•

Museums and historical societies.
Educators, students, researchers, publishers, and writers.
Restoration shops.
Automotive hobbyists ‐ and their clubs and associations.

We have stored 250,000 pages of material in the Library www.ahpsoc.org – all are
available and downloadable for FREE.
We actively promote and educate our peers on the methodology of professional digital
collection and preservation of historical documents of the automotive industry.
We solicit interested people to voluntarily help with the hands‐on digital preservation
efforts.
We work to create projects with a specific impact on historical automotive documents
preservation.
We search for influential people who can add their voice, weight, and personal and
financial impact to our cause.
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What We Do
The Society has five aspects to its mission:
•
•
•
•

•

Digitization of Documents: We digitally create, restore to original condition, catalog, and
store documents in PDF file format on the Internet in a digital library.
Creation of Standards: We have developed professional standards for digital copying and
document restoration that we constantly evaluate and, if necessary, amend.
Developing Projects: We want to work with other institutions to help them define and
find funding for their own digitization projects.
Outreach to Our Customer Base: Beyond the enthusiast, there are major groups that
need our materials: educators, students, researchers, writers, publishers, and vehicle
restorers. We work diligently to inform and encourage these people to use our library.
Publicizing the Need: The Society recognizes that one significant part of the battle is just
informing the public of the need for digital preservation.
–
–

As such, we have created a bi‐monthly newsletter, No Limits, that touts our collections, benefits
and mission to the public.
We have a strong presence on Facebook, LinkedIn, and Twitter where we also tout our
collections, projects, and our accomplishments.
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Our History
•

The Society has been in existence since 2010, when it was originally conceived as a lobbying
group for the preservation of automotive history.

•

Between 2010 and 2014 the Society determined that digitization of historical automotive
documentation was the necessary future – not only to ease the huge storage and retrieval
costs of paper records, but to make them accessible world‐wide to any interested party.

•

In 2014 we began a "proof of concept" program – we acquired a website running software
that would allow us to move forward. We collected, scanned, cleaned, and converted all our
images into digital, downloadable PDF files, and stored them in our digital library.

•

Working with small donations from about 500 dedicated enthusiasts and with a purely
volunteer staff, we have scanned, cleaned, converted, and stored over 250,000 pages of
historical material including: photographs, factory documents, correspondence and other
documents, print advertisements, brochures, and automotive magazines/magazine articles
from the 1900s to the 2000s.

•

We operate the Eric White Digital Documents Library on the Internet, www.ahpsoc.org
where materials are cataloged, stored, and available to view or download for FREE.
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Our Accomplishments
•

The Society’s Library (www.ahpsoc.org) is very successful.
– Over 150,000 visitors come to the website per year, viewing 5 or more documents per
visit.
– Over 700,000 pages are viewed and/or downloaded each year.

•

We have been so successful that we continually offered (and we accept) thousands of pages
of paper materials from donors who want to see them digitized and stored.

Far beyond our initial expectations, and with little or no advertising, the word has
spread that the Society is the place to send your materials for digital preservation.
We have a backlog of over 500,000 pages of donated material available to convert and store –
with a known pipeline of over 1 million more!
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The Library – The Concept
The website has been designed to be a “Library”. It is an Internet storehouse of both
• High‐resolution PDF images of paper documents, artwork, manufacturer published materials
and
• Informative articles and technical materials collated and written by the Society’s staff or
contributors.
All materials are designed to:
• Assist, enlighten and inform the visitor about automotive history.
• Act as a reference tool for enthusiasts, educators, students, writers, and researchers.
• Make available content and accurate information for publishers.
The design and format:
• Allows visitors to “walk” through the Library and
• Pick the content they want to view or download ‐ without assistance.
• A powerful search engine allows visitors to select distinct items to view.
• Staff is available during normal US business hours to help visitors, if requested, via e‐mail.
• Content is downloadable and FREE 24/7/365.
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Our Website Home Page
When a visitor arrives at www.ahpsoc.org this is the first thing they see. The following pages will
detail the key parts of the site and what one will find there.
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The Library – How It Works
The Library is broken down by types of content or activities. We stress primary source
material that we digitize and restore to its original condition. Key areas:
• Print Advertisements created by the manufacturers.
• Brochures developed to expose new models to prospective customers.
• Public Relations Tools used to pitch new models or special series of vehicles to the
media.
• Automotive Magazines digitized in their entirety ‐ in their original format ‐ on an
issue‐by‐issue and article‐by article basis.
• The Technical Section where we collect and compile material from multiple
sources to simplify or clarify information for the visitor.

The following pages describe the key sections of the website and how one can
access the materials.
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Print Advertisements
Print Advertisements are and were created to appear in magazines and other periodical
publications to tout the latest brand, model or new feature.
• We currently have over 6,000 print advertisements available to view or download.
• All print advertisements are stored by brand and then by year. Click HERE to see how a typical
Brand/Year Page looks.
• Each item is presented in a “thumbnail” so a viewer may review and then select the
advertisement they wish. The download link appears next to the thumbnail – clicking on the
link will make the advertisement visible and then available to download.
• We restore all to their original size and condition and then store each advertisement in PDF
format so they may be viewed or downloaded in high resolution. Click HERE to see how we
deliver a typical advertisement.

You may click on the image below to visit the Advertisements Main Page, showing currently available brands.
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Brochures
Brochures are and were created to assist the dealerships in selling a vehicle. Nowadays, many
brochures are only offered on the companies’ websites as a downloadable file. Even so, we
collect and store them.
• We currently have over 3,200 brochures comprising over 60,000 images available to view or
download.
• All brochures are stored by brand and then by year. Click HERE to see a typical brochure page.
Each brochure page is a separate image, so they may be viewed and printed as created.
• Each brochure cover is presented in a “thumbnail” so viewers may review and then select the
one they wish. A download link appears next to the thumbnail – clicking on the link will make
the brochure visible and then available to download.
• We restore all brochure pages to their original size and condition and then store each in PDF
format so they may be viewed or downloaded full size and in high resolution. Click HERE to
see how we deliver a typical brochure.
You may click on the image below to visit the Brochures Main Page, showing currently available brands.
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Technical Section
Our Technical Section is a compendium of primary source materials collated by brand and then
category. For Example: Pontiac Engines.
• We currently have over 3,000 technical articles comprising over 10,000 images available to
view or download. Click HERE to see an example of how we deliver compiled technical
information.
• Where appropriate, we restore the items to their original size and condition and then store
the material in PDF format so it may be viewed or downloaded. All compiled information, if
not a web page document, is also downloadable.
• Each article or document is presented in a “thumbnail” so a viewer may review and then
select the item they wish. The download link appears next to the thumbnail – clicking on the
link will make the file visible and then available to download. Click HERE to see a typical
Technical Section page.

You may click on the image below to visit the Technical Section Main Page, showing currently available brands.
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Magazine Section
Our Magazine Section is a library of automotive magazines from 1953 ‐ 1994. They are stored by
magazine title and then by year/month.
• Each article is presented restored, page by page, full size, and in high resolution.
• We currently have over 5,000 magazine articles comprising over 20,000 images available to
view or download.
• We present the magazine article by article, each article in its own PDF file so they may be
viewed or downloaded. Click HERE to see how a typical magazine is displayed
• Each article is presented in a “thumbnail” so a viewer may review and then select the item
they wish. The download link appears next to the thumbnail – clicking on the link will make
the file visible and then available to download. Click HERE to see a restored magazine article.

You may click on the image below to visit the Magazine Section Main Page, showing currently available
magazines.
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Listing of Other Library Sections
The following additional Sections contain over 150,000 images and written content.
• Factory Press Releases, Photos and Press Kits – stored by brand and year.
• Styling and Design Artwork (a new Section) – stored by brand, year, and designer.
• Photo Archive (images by independent photographers) – stored by brand and year.
• Factory Published Materials (service manuals, salesman’s selling tools, parts catalogs,
training guides, memos, notes, bulletins, etc. – stored by brand and year.
• Anthologies of brands no longer with us (from magazines & publications) – stored by brand
and year.
• Biographies (from magazines & publications) – stored by last name.
• Racing History (from magazines & publications) – stored by year and event name.
• Our Own No Limits Magazine. Published at least once monthly, all copies are on‐line and
available since we started in 2011.
• Auto Events, Stories, Enthusiasts’ Vehicles, and Significant News. Found in the Library’s virtual
Central Hall.
Each week we add more and more materials. Our work continues and will continue.
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Join With Us ‐ Help Us
In our own hands, over 500,000 priceless paper advertisements, brochures, press
releases and kits, and automotive magazines sit idle and unavailable to the user.
Over one million papers languish in warehouses or facilities that cannot be accessed
or face destruction.
BUT ‐ You can help us:
•
•
•

Grow the Library to its full potential.
Save the thousands of documents that are slowly disappearing.
Give access to more and more historical documents and information that is either impossible
to find or difficult to reach.

Will you join with us?
Yes? Then contact us:
Robert P. Gerometta
Chief Archivist – Society Vice President
bob.gerometta@ahpsoc.org
312‐925‐6028
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Visit Us
You may click on the image below to go to the Library
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The Automotive History Preservation Society
108 W 3rd Street
P.O. Box 467 Perry, MI. 48872
IRS approved 501 c3 not for profit public charity
www.ahpsoc.org

